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CREATIVE BUSINESS FORUM PROGRAMME 

June 15 2022, St. Petersburg 

Programme accurate as at June 1, 2022 

  The Creative Industries of the North 

The Creative Economy: A New Vector in the Development of the North 

As part of the events of the Russian Federation’s Arctic Council Chairmanship 2021–2023 

The Arctic is an environment that originally denied human presence, a realm of extreme challenges, 
super-stress and super-achievements. It is this philosophy that underpins the image of a human 
against the backdrop of vast expanses and perpetual cold. This image is reflected in the design of the 
Arctic station, in the construction of Northern cities, and in the local brands. Nevertheless, the 'true 
richness of Russia', which lies in the cultural diversity and age-old traditions of small peoples, is still 
not in full demand, while the need to develop creative industries in Northern territories remains 
unapparent to many. What impact can the creative industries have on the socio-economic 
development of the North and the achievement of Russia's national development goals? How do the 
creative industries change the wellbeing of people living in the North? What conditions and 
infrastructure are necessary for the development of creative industries in the Northern territories? 
  

  The Creative Industries of the North 

Creating an Architectural Identity for Northern Cities 

As part of the events of the Russian Federation’s Arctic Council Chairmanship 2021–2023 

Territorial branding is more than just adhering to a ‘corporate identity’: it is about building an entire 
philosophy of the region, based on its symbolic capital (historical and cultural traditions, ethno-cultural 
diversity, heritage), as well as the development of satellite projects and events, tourist routes, creative 
ideas. For the Northern regions, territorial branding can be a tool to increase investment attractivity. 
What are the key trends in the development of modern cities? What strategies are applicable to the 
regions of the North and the Arctic? What is the role of creative industries in the competitiveness of 
Northern territories? Do Northern regions and local businesses need branding and how to develop it? 
What economic and social effect can be expected from the creation of a territorial brand? How can the 
identity of Northern cities be preserved and strengthened using modern technologies of the creative 
sector? How to scale successful examples of territorial branding? 
  

  The Creative Industries of the North 

Made in the Arctic: Grants as a Driver of the Creative Economy in the North 

As part of the events of the Russian Federation’s Arctic Council Chairmanship 2021–2023 

The development of creative industries in the North directly affects the social optimism of the local 
population, promotes the creative realization of residents, and stimulates the regional economy. There 
are roughly 3,000 projects that are changing the cultural landscape of the regions every day. New 
theatres are being built, new performances are being put on, films are being released, new names are 
being discovered, and strategic projects are being supported that affect the development of 
professional environments and communities. The total grant fund from 2021 to 2024 is RUB 31.5 
billion. In the first two competitions, 250 winners from Russia’s northern regions received grants worth 
more than RUB 330 million. In addition to the grant funds, the regions receive support for creative 
industries from federal and regional projects that were submitted for the competition from Moscow or 
neighbouring regions. What projects are receiving grant support? What best practices need to be 
developed and replicated? How do local brands contribute to the development of the creative 
economy of the North? 
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  The Creative Industries of the North 

Opportunities, Specifics, and Potential of the Film Industry of the North 

As part of the events of the Russian Federation’s Arctic Council Chairmanship 2021–2023 

Northern films have been labelled a phenomenon in the entertainment industry in recent years. Most 
importantly, it is distinctly different from conventional movies. Symbols and shared cultural imagery 
give the viewer a sense of a genuine journey into an uncharted region. Further development of 
Northern films primarily needs an efficient system involving a full production cycle, a significant 
expansion of promotion and distribution channels, the development of a regional ecosystem with its 
own development centres, and stable business relations between all the participants. What 
opportunities and constraints exist today in film production in the Northern territories? What steps need 
to be taken to create a full-cycle film industry there? Does the territory need its own film production 
facilities? Who should be the key partners at home and abroad for the further development of Northern 
films? What impact can the Northern film industry have in the coming years on the social and 
economic development of the North and the achievement of the national development goals of the 
Russian Federation? How does the North attract directors and screenwriters? 
  

  The Creative Industries of the North 

Preserve and Protect: Ethnic Languages in Cyberspace 

As part of the events of the Russian Federation’s Arctic Council Chairmanship 2021–2023 

The Arctic is a treasure trove of cultural values, a civilization that is distinctive and harmonious with 
nature, and whose values are becoming a priority for the development of all mankind before our eyes. 
The year 2022 launched the International Decade of Indigenous Languages, a global UN initiative 
aimed at keeping many indigenous languages alive until the end of this century. Each language is not 
only a means of communication, but also a repository of unique knowledge, philosophies, worldviews, 
and creativity. All this knowledge can feed the creative economy with new ideas and meanings. New 
thinking about the preservation of linguistic and cultural diversity makes it possible not only to 
preserve, document, and digitize, but also to shape the cultural heritage of the future in real time. How 
do modern information technologies transform the socio-cultural space of the Polar Region? How can 
we give an impetus to documenting and expanding the traditional knowledge base of indigenous 
peoples? What kind of language content is most in demand? How can language activists be supported 
in the digital realm? What synergy can interregional and international cooperation offer? How to 
develop cross-border language projects amidst the crisis of international relations? 
  

  The Creative Industries of the North 

From Archaic to Modern Times: How Should Culture and Intangible Heritage Be 
Preserved? 

As part of the events of the Russian Federation’s Arctic Council Chairmanship 2021–2023 

The material and spiritual values created in the past provide an opportunity for 'cultural tourism'. 
Additionally, they act as a resource base for a multitude of projects in the broadest field of creative 
industries. There is a gradual transition to effective use of cultural heritage sites. With the aim of 
boosting Russia's tourist appeal, increasing recognition of domestic brands, and creating a positive 
image of the country, the year 2022 has been declared the Year of Folk Art and Intangible Cultural 
Heritage of the Peoples of Russia. Culture and heritage are becoming a development driver for the 
modern territories and cities far removed from the metropolitan areas. Alongside creating new sources 
of growth for the regional economies of the North, heritage contributes to another equally important 
task: the preservation of the indigenous Northern customs and traditions, their cultural code. How to 
combine the efforts of government, business, professional communities, civil society, and the private 
sector to preserve the heritage? What role do digital technologies and platforms play in preserving and 
promoting Russia's cultural diversity? How to form a digital ecosystem to store and transmit 
information, as well as generate content based on crafts, trades, and intangible cultural heritage, 
including epic and oral traditions of the indigenous peoples? How to protect a country's economic 
interests through the preservation and transmission of the cultural code? 
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  The Creative Industries of the North 

Arctic Cuisine: From Complete Obscurity to Mass Demand 

As part of the events of the Russian Federation’s Arctic Council Chairmanship 2021–2023 

Gastronomy today is turning into a fast-growing innovative sphere and acts as a driver for the 
development of related industries. The use of a gastronomic brands increases the visibility and 
popularity of territories, regional products, and local cuisine. As a result, culinary traditions of small 
indigenous peoples become an integral part of the tourist image. In the new economy of impressions, 
gastronomy is becoming a tool to learn about local traditions and Arctic flavour. It helps draw attention 
to the Arctic regions, to the life of the peoples of the Far North. What challenges does the industry face 
in developing the catering sector in the tourism infrastructure? How is it possible to introduce Arctic 
cuisine into the tourist infrastructure of cities and what economic effect can be expected? What 
projects are being implemented to popularize the Northern cuisine? What formats of gastronomic 
tourism are applicable to the Northern territories? How do the culinary traditions of the indigenous 
peoples of the North give a competitive advantage to the tourist product? 
  

  Transformation in the World and Growth in the Creative Economy 

Filling the Economy with Creativity: Developing National Projects, Products, and 
Brands 

The limitations of international cooperation have forced producers of creative goods and services to 
reconsider their own approaches to value creation. Everything needs to be reimagined starting with 
design, material and equipment procurement, selection of new sales channels, all the way to changing 
marketing strategies and selecting new target markets. At the same time, the mass exodus of foreign 
companies has freed up certain niches in the Russian market for import substitution. How can we 
provide the infrastructure to create competitive products and services? How will companies' strategies 
change in the new economic environment? What successful import-substitution projects/best practices 
are there in the creative industries? Which creative industries currently have the most potential for 
development? 
  

  Transformation in the World and Growth in the Creative Economy 

Education and Training for the Creative Economy 

The integration of creative industries into the educational process is becoming an important trend and 
necessity of the 21st century. Although creative projects are often seen in terms of social and cultural 
effects, creativity is an integral part of every sector of the economy – from the nuclear industry to 
agriculture to construction. Instead of looking for talented graduates after the fact, it is beneficial to 
take an active part in education and further self-actualization of future professionals early on. How can 
the university environment respond faster and more effectively to the challenges of the changing 
world? How can they create conditions for self-fulfilment of young people? What skills and 
competences are in short supply today and what trades should universities focus on? How can 
graduates of creative universities really influence the country's economic growth? Who sets the terms 
in creative industries: employers or employees? Why is it necessary to encourage cooperation 
between business and educational institutions and can this bring tangible results and achievements in 
the near future? 
  

  Transformation in the World and Growth in the Creative Economy 

NFT: реальность рынка или мимолетный хайп? 

In the spring of 2021, the art world was hit by a wave of NFTs. Sales of non-fungible tokens increased 
20-fold in April, and in August trading volumes on OpenSea, an NFT marketplace surpassed USD 800 
million mark. This was followed by record sales at auctions, including Christie's, growing number of 
trading platforms, and a massive influx of artists into blockchain. It seems that the question of whether 
NFT will pass the test of time is no longer relevant. But will "is everybody going to the future"? What 
awaits the NFT market: breakthrough or stagnation? How will the regulation of cryptocurrencies affect 
the art market? What does it mean to own art in the digital age? Does NFT give rights to dispose of 
virtual values? What is better to invest in: art, artists, or platforms? Can the NFT world help discover 
new artists? 
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  Transformation in the World and Growth in the Creative Economy 

The Film Industry in the New Economic Conditions: How Should Sustainability Be 
Maintained? 

Movie theatres have been suffering losses since the beginning of March. Experts estimate that their 
number may halve by September. The suspension of film screenings in Russia by Hollywood studios 
and a decline in attendance at shopping centres, where cinemas are anchor tenants, have led to a 
reduction in the number of viewers by more than 50%. These circumstances have a negative impact 
on Russian film producers, who see up to 80% of revenue come from cinema distribution. In addition, 
other factors which have affected the industry include the withdrawal of foreign partners from co-
production projects, the refusal of private investors to provide film financing, lower export revenues 
from the sale of content to foreign markets, and the lack of Russian analogues to replace foreign 
hardware or software in film production. How has the film business changed, given the sanctions 
imposed and the departure of major international players from the market? New formats and 
approaches in the operation of cinemas and online platforms. What models of interaction between 
content producers, OTT platforms, and cinemas are currently in use? How are domestic producers 
approaching new content? What content is in the greatest demand from consumers? What are the 
current tools to support film production and opportunities for international cooperation? 
  

  Transformation in the World and Growth in the Creative Economy 

Art as an Asset: Opportunities for Investment in Turbulent Times 

Collecting is an important marker of a developed art market. Today, art investing is attracting more 
and more attention from both collectors and top managers working in different fields. Works of art are 
becoming as much a part of an investment portfolio as precious metals or stocks. Many collectors are 
rethinking their approach to acquisitions and adapting to the new environment. In response to this 
demand, leading banks in Russia are offering art banking services to their clients. This new service 
helps bank customers to bypass all the pitfalls in the process of forming their portfolios and further fulfil 
arts’ investment potential. What are the possible development trajectories of the Russian art market? 
Why art becomes part of an investment portfolio? What are the best strategies to follow when 
investing in contemporary art? How does art-banking system work? What are the fundamental 
differences between art investments in Russia and abroad? What are the prospects for the 
development of the investment potential of contemporary art today? 
  

  Transformation in the World and Growth in the Creative Economy 

Who’s Making Money from Video Games Today and Who Will Profit in the Future? 

According to the Higher School of Economics, video games are one of the most promising sectors of 
the creative economy and one of the fastest-growing areas of the IT industry. Since 2018, the Russian 
video games market has grown from RUB 106.5 billion to RUB 165.6 billion in 2021. The video game 
industry is becoming a conduit for contemporary creativity and innovation. Video games are now 
present in various segments of popular culture, and some have even become its phenomena (e.g., 
Mario or Final Fantasy). In some countries video games have been recognized as a separate art form. 
The volume of the global gaming market (USD 180.3 billion) is larger than the music and movie 
markets combined. What products does the video game industry produce? What is the potential for 
development for the video games industry in Russia? What are the obvious expansion areas and 
promising niches? What measures are needed to increase investment in the video games sector? 
How can we prevent the exodus of Russian entrepreneurs and IT specialists? In which direction 
should we direct our efforts to improve the global position of the Russian video games industry? 
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  Transformation in the World and Growth in the Creative Economy 

Pirates of the Content Sea: The Future of Online Platforms 

In 2022, sanctions affected almost all areas of Russian business. The film industry was no exception: 
Western countries not only began to refuse to cooperate, but also started to "cancel" recognised 
masterpieces of Russian culture. Many foreign companies, like Netflix, have refused to work in the 
Russian market altogether. However, their content is likely to remain in Russia and spur the 
development of piracy. What new formats and approaches have emerged in the work of online 
platforms? What models of interaction between content producers and OTT platforms are being used 
now? How can subscribers be retained? Where will the users go? How to compete with pirate sites for 
the audience? Can compulsory content licensing save the market? How to promote content given the 
lack of usual advertising platforms and monetization restrictions? 
  

 


